
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

  



 

A Powerful Multimedia Platform for Global Engagement 

We stand poised at a pivotal moment in history. Our mission is to galvanize a global movement to 

accelerate the social, economic and political empowerment of women. The core question is: How can we 

harness 21st-century solutions to advance women’s equality and empowerment on the global agenda? 

Genre: Global transmedia. The WOMEN’S DAY LIVE Global Women’s Empowerment initiative includes 

social action campaigns and powerful media for women: The WHY EMPOWER WOMEN? TV Series; the 

Women’s Day Live Ignite digital feature film giving voice to the women of the world; all building together 

to launch  Women’s Day Live, an annual global benefit concert on International Women’s Day. This global 

celebration of women’s leadership will launch the “Heart in Action Global Humanitarian campaign” to 

celebrate, empower and support the tremendous potential of women and girls.  

International Platform: International Broadcasts. The WHY EMPOWER WOMEN? Series requires 

development funds to launch and put together a world class team. We will broadcast in March 2020, for 

Women’s History Month around the world. This is the centennial of women in America having the vote.    

A global online communications network to align women’s voices, leadership and global advocacy will be 

built for the worldwide broadcast. Imagine Women’s Day Live India. China. Brazil.  

Current: Fund-raise and development for Woman’s Day Live Ignite, the global co-creation call out on a “A 

Woman’s Day”, one day in the life of women on March 11th, 2017. Broadcast in March 2018.     

 

Women All Over the World Expressing their Voice, their 

Song, their Vision, their Dream. A co-creation call-out and multimedia competition for women 
worldwide to share their stories on this day, around the world. The biggest outpouring of creative 
expression from women and girls from across the world posted on March 11th, 2017.
 
The competition offers the option to create your song or use We are the Women of the World or Shine 
song for a music video. Self generated content can be spoken word, art, docu shorts, performance art.   
The rich cultural diversity of stories from women across the world will present a historic snapshot of what 
it is like to be a woman or a girl in the world today.    

 
Digital Archive: A multi-media program that includes all online and mobile 
social media channels with a major PR campaign. Submissions will be 
featured online for research study and discovery. 

Result: A Historic Snapshot of the World’s Women. Let’s Make 
Cinematic History. See presentation 

http://womensdaylive.com/sources/WeAreTheWomenOfTheWorld.pdf
http://womensdaylive.com/sources/ShineLyricsMP3.pdf
http://www.womensdaylive.com/sources/WDLIGNITEJULY12.pdf


 

  
WHY EMPOWER WOMEN? With worldwide multimedia partners, we will 
create 10 one-hour specials (draft outlines below) and 30 short films on 
the state of the world’s women. Award-winning filmmakers will weave a 
powerful tapestry of stories rooted in the critical issues confronting 
humanity and in the lives of courageous women leaders everywhere. An 
integrated multimedia campaign will provoke international debate; a 
global co-creation call-out to women everywhere will add media that will 
help reshape the narrative about the place of women in the world today.  

 
Part I. Climate and the Environment: Awakening Women’s Eco-Friendly Voices. Women in most parts of 
the world, as farmers, water carriers, caregivers and mothers, will be on the front lines of the devastating 
impact of climate change. After several thousand years of developing the earth under the watchful eyes of 
patriarchy, the world is in a precarious situation, up against a wall of real limitations, and on a track with 
frightful consequences. A 4° temperature increase threatens disastrous climate change and rising ocean 
levels, a land mass that simply cannot feed a predicted population of 9 billion, haves and have-nots at 
each other’s throats for the necessities of life. The time has come to listen to what the other 51 per cent 
of humanity thinks. What are their solutions? The fate of our children, future generations and our species 
itself may very well depend upon listening to these heretofore-silent voices. 
 
Part II. Millennium Development Goals (MDGs) Impossible to Meet Without Women. The lofty, if 
admirable, Millennium Goals were designed, mostly by men in the UN tower in New York; implementation 
has been largely unsuccessful, or at least uneven. The Post 2015 Development Goals, what are they. What 
do women think? What do they want? After all, it is women and their children who are primarily affected 
by the main focus of the MDGs: poverty and hunger, primary education, equality and empowering 
women, child mortality, maternal health, combating disease. Can partnerships feed the world? Can we 
take collective action to shape policy and implement the needed action? Clearly, investment in 
accelerating the equality, education and economic empowerment of women and girls is the key to success 
in achieving the Millennium Development Goals. Will the world keep its promises to women? The abyss 
between good intensions and meaningful actions is rarely an easy one to bridge. 
 
Part III. 21st Century Reality: Is an Equal Future Achievable? Statistics show that the greater the equality 
in a society, the more prosperous that society is on the world stage. And yet we continue to struggle to 
grow and prosper. The irony is that the same world nations that pledged to champion the cause of 
women’s equality and global empowerment by creating UN Women in 2011, and pledging Equality in 
2015 at the Global Summit on Women’s Empowerment by 2030 with a major push over the next five 
years are often the same ones to resist allocating funds and resources to tackle the issues. How can we 
remove the cultural barriers to unleashing and harnessing the economic and political potential of women? 
The Girl Effect, a global campaign that shows the unique potential of educating 600 million girls to end 
poverty, says the world needs a good kick in the pants. Where is the political will for change? Where will 
we see dramatic breakthroughs in gender equality and empowerment? Every sign indicates that the 
courageous women in the grassroots movement will be the greatest catalyst for change. 
 
Part IV. Visibility is Viability. The Role of Media in Creating Reality. History has just been made. It’s time 

to make more.  It is expected that Hillary Clinton will become the most 
powerful global leader in the world.  Perceiving women as viable leaders 
is the first and most important step to real change, because we all have a 
trouble believing what we can’t see. We will look at the important role 

http://forumblog.org/2013/01/can-partnerships-feed-the-world/
http://www.girleffect.org/


 

media plays through the lens of pop culture: in how women are portrayed, how important it is in 
advancing women’s leadership perception, business acumen, and their very potential in life. How can we 
harness the power of the media to change perception about the value of women and girls and their 
enormous ability to contribute to society? How are major media and creators helping? What about 
women themselves? Given the power of women as consumers who make 80% of buying decisions, what 
role can they play in advancing human dignity, equality, justice, and opportunity? 
 
Part V. Women’s Political Leadership is Gaining Momentum Around the World as witnessed by the 
election of female heads of state pending in America and the U.K.: in Liberia, Ellen Johnson-Sirleaf, the 
first female president in Africa won re-election; Dilma Rousseff was elected President of Brazil and was 
temporarily deposed; and Chancellor Angelina Merkel is the leader of an economic powerhouse in 
Germany, to name but a few. Do women leaders have a distinct perspective and passion for social issues, 
promoting human rights, and democratization? The reality is that women are still vastly unrepresented 
politically around the world. Rwanda is a fascinating case study: The country has emerged as a global 
leader in the fight for gender equality, with a parliament in which 56% of their elected members are 
women. How did they do it? They legislated it. Why? Drastic change was necessary. The solution? Give 
women a say in how the country should be run at all levels. It seems that homegrown affirmative action 
may be the answer. Tunisia ensured that 50 percent of its parliament would be women. The gender 
equality guarantee is at the heart of the new Moroccan Constitution. Are these transformative moments 
signs of a dawning new frontier? 
 
Part VI. Women in Science and Technology. How to Succeed in Today’s World. The capacity of 
Information and Communication Technologies (ICT) to enable girls and women to harness power was 
most recently and vividly illustrated by the Arab Spring. What are the opportunities for women in 
transforming their societies? Is it giving them a seat at the table? The just-released Intel report Women 
and the Web finds that on average, across the developing world nearly 25 percent fewer women have 
access to the Internet. Seeing another 600 million women online would mean that 40 percent — nearly 
double today’s share — would have access. If realized, this goal would result in a number of social benefits 
and could also contribute an estimated US $13 to $18 billion to annual GDP across 144 developing 
countries. Could a systematic mobile and internet strategy accelerate the empowerment of women? This 
hour will make the compelling case that women and girls should go into STEM and IT — a field with great 
returns that also faces the greatest skill shortage. 
 
Part VII. Sex, Power and Control. End the War on Women’s Bodies. Women’s bodies have become a 

global battlefield. The brutal New Delhi gang rape case and the fierce protests it 
sparked provide just one example. From education of Afghan schoolgirls to veils in 
France, female sexuality and freedom have come to symbolize a global conflict 
“over the nature of the self,” argues author David Jacobson. For not submitting 
quietly to abuse, thousands are disfigured by acid attacks. These socially 
sanctioned atrocities have got to stop. “In some countries, up to 7 in 10 women 
will be beaten, raped, abused, or mutilated during their lifetimes,” says Michelle 
Bachelet, Executive Director of U.N. Women. “There can be no progress when 
women live with fear of violence.” Brazil has passed a law that basically says “If 
you beat women, you go to jail”; violence against women has since dropped, while 

it is on the rise just about everywhere else. If it is working, how can we export it? What is the rest of the 
world doing to break the cycle of escalating violence against women? 
 



 

Part VIII. The Dark Underbelly of the Internet — A Cyber Nightmare for Women. Teen girls recently 
committing suicide in Canada, the U.S, and Ireland have brought to light a dark underside of the Internet: 
because it hides the identity of faceless attackers, it leaves females defenceless against harsh, exploitive 
and degrading postings, especially on social media — ironically their primary meeting place. Trolling of 
this sort is designed to be socially and personally destructive, and especially to women who speak up on a 
hot topic. Yet no one is stopping it. We will explore how easily young boys gain access to degrading sex 
depictions free on the Internet, depictions that may well form their lifelong attitudes and treatment of the 
opposite sex. We will find out why large corporations can so easily shut down sites that infringe on their 
interests – intellectual property and copyright – yet are so helpless when it comes to protecting women 
and girls against stomach-turning portrayals and cyber attacks. We have to decide as a society that we 
have had enough. The corporations have to act. They know the identity of the people who abuse these 
platforms. This is just crying out for action. 
 
Part IX. Global Roadmaps. Women as the Most Potent Force for Global Economic Growth. For the first 
time in history, women graduates of American colleges outnumber men. Over 40% of women in the US 
are also the primary breadwinners in their households; as of this year, women outnumber men in the 
work force, and women are starting businesses at twice the rate of men. CNN projects that women will 
become the “saviors of the global economy”. Knowing that unleashing the entrepreneurial spirit of 
women is key to global economic growth, how can we work together to create systematic change so 
women can overcome the real challenge of gaining access to capital?  Micro-lending initiatives have 
worked really well, and many are banking hundreds of millions in profit on the backs of poor women. How 
can we take this to the next level and higher, towards increasing women’s role in the global supply chain? 
We will feature the leading proponents who are spearheading women’s innovation, entrepreneurship and 
enterprise development in the world today. 
 
Part X. Social Media – A Revolutionary and Evolutionary Platform for Women’s Voices.  We are in a time 
of massive, often unpredictable change. All over the world, women are at the forefront of provoking this 
change, often using the most modern tools technology has to offer. Social media is giving women the 
power to be heard. We will experience this tectonic shift of daring and tantalizing voices, from the launch 
of the Harass Map website in Egypt, to Saudi feminist Wajeha al-Hu-waider who famously used a video of 
herself driving on YouTube to invite her country to break its ban on women driving, to the women who 
gathered across Italy and were instrumental in ousting Berlusconi, with the clear message of “Basta!” 
Enough! We will look at social media as a powerful vehicle for advocacy, social engagement and 
fundraising — but also as a primary source of joy and celebration for all that is working well in the world.   
 
This is the paradox we face. World leaders know they cannot advance and prosper while leaving half the 
world’s population behind — witness President Obama’s recent call to action, and the creation of Equal 
Futures, inviting nations to commit to the full economic and political participation of women. There has 
never been such a confluence of world focus and international attention on the urgent need to help 
women and girls realize their potential for the benefit of humanity. Together, we can seize this clear 
opportunity to work together to accelerate women’s progress towards a shared goal of an equal future. 
 
 

 

 

http://www.whitehouse.gov/blog/2012/10/04/launching-equal-futures-partnership-expand-women-s-political-and-economic-participat
http://www.whitehouse.gov/blog/2012/10/04/launching-equal-futures-partnership-expand-women-s-political-and-economic-participat


 

A YEAR OF ENGAGEMENT GENERATING WAYS TO EMPOWER WOMEN  

As Einstein cautioned, “We cannot solve our problems with the same thinking we used when we created 

them.” This multi-year transmedia global social action campaign will bring women’s causes to the 

forefront of global consciousness and will spark international debates about the value of women’s full 

social, economic and political participation.  

 

The online platform for WDL will encourage an explosion of video journalism and women’s personal 

expression, inviting women and men everywhere to find the courage to help shape the future. We will 

create provocative television and a global interactive platform to amplify women’s voices, and to 

showcase women’s perspectives, talents, ideas, creativity and solutions. Using live interactive broadcasts 

around the world; web, mobile and social media, we will connect, engage and inspire action in local 

communities worldwide.   

 

Join us for the inaugural multi-venue WOMEN’S DAY LIVE benefit concert, to be broadcast worldwide on 

International Women’s Day, March 11, 2017 or 2018, and every year thereafter. At this unprecedented 

gathering of women, coming together around the world on this one singular day, women’s potent and 

powerful voices will ring out around the world.    

 

Our overarching mission is to recognize the achievements and brilliance of women around the world and 

to create an invigorating transmedia focus on the key issues and solutions to improve the future for the 

world’s women and girls. Together, we will celebrate the transformative power of women and girls to 

create a new narrative for their role in global society. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 

 

 

The Gender Agenda - A Feature Film 
 
WE ARE THE WOMEN OF THE WORLD is a feature film which will showcase the state of the world’s 

women. We will feature some of the world’s most fascinating and influential women who have run down 
blockades and up through glass ceilings, blazing trails that others can follow.  We’ll meet some of the most 
dynamic and admired women in the world, spotlight their achievements, and explore the strategies that 
helped propel them to the heights of power and success. 
 
We’ll look at the important role of media in the portrayal of women, and how it has influenced how 
women are treated and valued. Visibility is viability. Clearly, women’s perceptions of themselves as 
leaders and architects of their own future is an important ingredient in their success.  
 
Gender equality has been at the forefront of many people's minds, and women like Patricia Arquette, 
Meryl Streep and Emma Watson have made it their mission to fight for equal rights.  Meryl Streep in a 
discussion with Michelle Obama had this to say. "We’re viewed as equals — but we’re still not there yet.   
The challenge for our girls, I think, is dealing with that resistance. How can we lift and defuse it, how do 
we make it so our equality is not so threatening? Our girls are going to have to contend with that. I 
contend with it right now in every realm I operate in." That is the quintessential question.  Where will real 
change come from? 
 
The Economist declared that women are the most potent force for global economic growth; CNN 
prophesied that women would become the “saviors of the global economy”, and the Dalai Lama that “the 
world will be saved by the Western woman.” Clearly, the empowerment of women is crucial to many of 
the critical issues facing humanity today.  It has become increasingly evident that the global women’s 
movement has in fact matured to be a movement for the future of humanity itself.   
 
From the opening exhilarating synopsis, contrasting where women were not so long ago with where they 
are today, to where they are headed, the thrust of this special  is to celebrate the transformative power of 
women and girls and to create a new narrative for their leadership role in global society today. 
 
This is a transformational moment in history for women and girls. Never before have women held so 
much power to help shape the future, and there has never been such a confluence of international 
attention to enable women and girls to fulfill their potential. Flash forward nearly a century as we bear 
witness to the historic launch of UN Women in March, 2011, on the 100th Anniversary of International 
Women’s Day. World nations pledged to champion the cause of women and to advance the 
empowerment of women planet-wide. In 2015 80 world nations pledged equality for women by 2030 with 
a push for bold initiatives in the next five years. Will world nations keep their promises to women? 
 
 
 
 



 

Women, Power, and Leadership 

Lili Fournier and other chosen filmmakers will take a road trip around 
the world to feature the exploits of extraordinary women who embody 
a new model of leadership for the 21st Century. Bringing together 
leaders from the worlds of entertainment, politics, culture, business 
and grassroots women, we will celebrate the success, power and 
influence of today’s most captivating and influential women. Are they 
using their influence and resources to better the future lives of women 
and girls? Do women help other women? 
 

Awakening a new feminine power holds the key to our personal and planetary potential. We will weave 
a rich tapestry, exploring the barriers to equal social, political and economic power, and what it will take 
to bring about a cultural transformation in how women and girls are valued in global society today. 
 
We will briefly chronicle the progress of the women’s movement over the past hundred years, which 

seemed simply unimaginable at the turn of the last century, through the heady days of the 60s, to the 

challenges they face in bringing about the next stage of evolutionary change.     

In the 60s, the women's movement catalyzed unexpected global change. The untapped potential that 
emerged was so powerful that it called into question everything we thought we knew about the female 
gender. Women in the west suddenly began to see themselves as vehicles of profound social change with 
an impulse to reach higher, break free, and rise up. What about today? Are the exciting changes all in the 
past? Is something bigger yet to happen? 

 
Unleashing Women’s Entrepreneurial Spirit 

How can we accelerate the equality and full economic and political 
participation of women planet-wide? Women wield an ever-
increasing influence in business today. We will look t the escalating 
success of women entrepreneurs and women-owned businesses, 
which are growing at nearly twice the national rate.   
 
What are the greatest catalysts for change? Where is the road map 
to creating an equal future? Statistics show that the greater the 
equality in a society, the more prosperous that society is. The world 
has awakened to the fact that women are the solution to many of 

the critical challenges facing humanity. The consensus is that the time for women is now, and this is the 
rallying call among women leaders who want to play a key role in shaping the future.    
 
What will it take to invigorate a global movement of women leading change? Where will dramatic 
breakthroughs in gender equality and empowerment come from? Every sign indicates it’s the courageous 
women in the grassroots movements who will be the greatest catalysts for change. This provocative and 
eye‐opening film tackles this reality head on. From the opening exhilarating synopsis, contrasting where 
women were not so long ago with where they are today, to where we are headed if we as a global family 
choose to go, the thrust of the film is to open our collective eyes to what is possible when we work 
together to empower women and girls. 



 

  

 

Lili Fournier, Producer, Director and Host, the Quest series of 
Specials. She has directed, hosted and produced 11 award winning 
Quest specials which aired on PBS, six Canadian networks, Europe and 
Israel. Critically acclaimed for pioneering spiritual programming on air, 
the shows raised millions for PBS’s fund-raising drives, captured top 
ratings and were the top selling videos in the U.S. and Canada. Simon 
& Schuster publisher. Multiple awards for best Motivational TV 
program. 
 
Quest for Success featured some of the world’s leading spiritual and business  
leaders; Dalai Lama, Archbishop Desmond Tutu, Stephen Covey and Richard 
Branson, Russell Simmons, Jack Canfield, et al. Chiat Day (Apple,Think Different) 

in its vanguard study on mega trends in America, cited spirituality and chose the Quest as the best 
product in the U.S.  
 
The Award Winning Women of Wisdom and Power 3 one hour series aired on PBS in 28 of the top 30 
markets to critical acclaim. It had a five hour broadcast in N.Y. with a 2 hour live studio broadcast, with Lili 
Fournier hosting, and Erica Jong and Lynne Twist as studio guests.   
 

 
 
She Executive Produced: 

 "Expulsion & Memory", a documentary featuring the historic reconciliation of the King of Spain 
and the President of Israel, for the 500th Anniversary of the Jews expulsion from Spain.    

  The television production of the “By My Spirit" Concert  with Zubin Mehta, the Israel 
Philharmonic Orchestra and Placido Domingo, in the presence of Queen Sophia  

   Associate Director credits on major multiple camera dramas:Twentieth Century 
Fox's "Pygmalion" with Peter O'Toole. First A.D. & Script Supervisor (IATSE) on 
movies, series and specials for Showtime, Universal, ABC, Astral, Global, TVO, PBS.    

 

Lili Fournier is a philanthropist and social activist. She is developing Women’s Day Live (WDL) a multi-
venue benefit concert to celebrate women’s global leadership on International Women’s Day. It’s mission 
is to launch the Global Heart in Action Humanitarian campaign to accelerate investment in women and 
girls. WDL is a Clinton Global Initiative commitment made at the invitation of President Clinton. In her 
inveterate adventures, she has traveled to over 80 countries around the world. Archbishop Desmond Tutu 
is the Women’s Day Live patron, and Kim Campbell, former Prime Minister of Canada, is the Honorary Co-
chair. 

http://www.lilifournier.com/


 

From the Producer of Women of Wisdom & Power 
This three-hour special celebrating the wisdom, power and influence of some of today’s most fascinating 
women received a sensational response from PBS viewers, with prime-time broadcasts in major markets 
across the U.S.,  with a five hour special,  two hours live broadcast from New York with WLIW/WNET. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 WINNER! Gold, Platinum & Grand Jury Award 

 “Best Program on Women’s Issues” Houston International Film Festival  
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